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Media coverage 

London TravelWatch’s statement on the tube strikes was picked up in the Standard, 
as well as some of our data on fare evasion. We were also mentioned in a BBC 
article regarding the Northern line.

 



Website activity 

Our complaints and appeals pages have been particularly popular over the previous 

two months, and some recent blog posts have also received a high number of views. 

Trevor’s Bakerloo line blog post has been viewed over 700 times, and Michael’s 

update on Euston has been viewed over 400 times. 

   

Social media activity 

Our engagement on X and LinkedIn has 

been particularly strong in the previous 

months.  

Our tweets on the Northern line, bus 

strikes and on Catch the Bus Month 

received a high number of impressions 

and positive engagement.  

On LinkedIn, our research into walking and 

wheeling in London was popular, as well 

as our Black History Month content.  

The most popular post was the one 

featuring our three newest board 

members. 

  



Passenger feedback from the website 

Since our previous meeting we have had over 100 passengers provide feedback via 

our website.  

Buses remain the top area for complaint, with delays and cancellations across all 

modes being the biggest issue being reported. 

In the new year, I aim to dig a bit deeper into the feedback and look at ways we can 

use this more effectively in our campaigns work. 

 

 

 


